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Website: www.zlio.com
Contact: help.zlio.com

February 9, 2007

Door-to-door luggage delivery services have been sprouting up around the world (see Personal Porter, Luggage 
Forward, Virtual Bellhop), helping air travellers avoid the hassles of waits at baggage carousels, searches by 
security staff and lost luggage. Newcomer FlyLite takes the concept a few steps further. The company not only 
picks up and delivers a member's bag, but also packs it, dry cleans the contents and keeps everything in storage 
until the customer's next flight.

How it works? Customers receive a suitcase from FlyLite, which they pack with their favourite travelling gear, from 
suits and shoes to golf clubs and toiletries. FlyLite then collects the bag and stores the contents. A full inventory is 
made and placed online, allowing users to browse through their wardrobe and select what they'll need for their next
trip, using a simple drag and drop interface. 

After they've entered their destination and arrival date, FlyLite takes care of the rest. Leaving customers to zip 
through airports, fly blissfully luggage-free, and find their suitcases waiting for them at their destination, without
having to worry about clean socks or packing. It's a life-smoothing service for consumers who have more money 
than time, and are willing to pay well for what trendwatching.com has suggestively dubbed daily lubricants. 

The service costs USD 100 - 200 per trip and is currently only available in the United States. Which leaves plenty 
of opportunities for entrepreneurs in other countries and on other continents. One to start up in travel hubs across 
the world, from London to Singapore. 

Website: www.flylite.com
Contact: info@flylite.com

February 9, 2007

The curious folks at Altoids opened three very temporary retail outlets yesterday, and love-lost consumers will take
heart: "Sick of all the Valentine's Day hype? Unattached and glad about it? In the week leading up to Valentine's 
Day, Altoids invites the lovesick, lovelorn and Cupid-wary to a sanctuary from all the romantic overtures."

Altoids Curious and Original Chocolate Shoppes have touched down in Chicago, Miami and New York, and will
feature various activities, from Therapeutic Crafts for the Broken-Hearted, with free ‘Love Stinks’ needlepoint kits,
to Love Lost Readings. The main feature, however, is letting customers sample new Altoids Dark Chocolate
Dipped Mints, accompanied by free lattes.

Careful readers will have spotted a veritable hat-trick of marketing trends here, as Callard & Bowser pack them in: 
pop-up retail, combined with sympvertising and topped off with tryvertising.

Website: www.altoids.com
Pop-up addresses:
New York: 350 Bleecker Street, corner of W. 10th Street
Chicago: 912 W. Armitage Ave, Lincoln Park
Miami: 2982 Grand Avenue, Coconut Grove
(Open from 8-14 February 2007.)
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